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~ ANALYSIS—

e To fill in




~ aged between 55-80 years old by

PUBLIC RELATIONS GOA'L-

To have an effect on the acceptance |
of travel trips organlzed by Great
Canadian Holldays and Coaches;
specifically to increase passengers

'5'35% till September 2nd, 2021.



¢— Awareness Objective

To have an effect on awareness of the senior community in the
Kitchener/Waterloo Region; specifically that the Great Canadian Holidays
and Coaches is committed to the safety of their passengers post COVID-19.

e———— Acceptance Objective

Acceptance Objectives:To have an effect on acceptance of the senior
community in the Kitchener/Waterloo Region; specifically to increase
positive attitudes towards the Great Canadian Holidays and Coaches.

e——— Action Objective

To have an effect of action on the senior community in the
Kitchener/Waterloo Region; specifically to increase the number of
email sign up and tour attendees.
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HOLIDAYS & COACHES « Let's feel a little lighter

KEY MESSAGES

- Freedom awaits
- Drop the Baggage

6>

 Let's get back to fun
 Safety comes first

« Comfortis king
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KEEP IN TOUCH
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junoprconsulting.wixsite.com/junoprconsulting

junoprconsulting@gmail.com

@junoprconsulting
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Q&A

The Drop the Baggage
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